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East Texas Baptist University students Thurston and Ross win 
Carhartt Bassmaster College Series presented by Bass Pro Shops

Get tickets for WGC-FedEx St. Jude Invitational to support St. Jude 
Children’s Research Hospital, August 4-8. Visit  WGCFedEx.com. 

World Golf Championships-FedEx St. Jude Invitational  
unveils TruGreen Backyard ... from sports page 1

“At TruGreen, we take im-
mense pride in creating beau-
tiful, green outdoor spaces 
where families and friends 
can live life outside, and 
we’re thrilled to partner with 
the PGA TOUR to develop the 
TruGreen Backyard and en-
gage with fans during this 
tournament,” said John 
Cowles, President & CEO of 
TruGreen. 

  FORT WORTH, Texas — Mis-
sing a limit usually dooms cham-
pionship hopes, but East Texas 
Baptist University’s Cody Ross 
and Ethan Thurston defied the 
odds by winning the Carhartt 
Bassmaster College Series Clas-
sic presented by Bass Pro Shops 
on Eagle Mountain Lake and 

Ethan Thurston and Cody Ross, of East Texas Baptist University, won the Carhartt Bassmaster College Series Classic 
presented by Bass Pro Shops on Eagle Mountain Lake and Lake Worth with 16 pounds, 6 ounces. (Photo by Chris Mit-
chell/B.A.S.S.)

Lake Worth with a four-fish bag 
that weighed 16 pounds, 6 
ounces. 
The winners anchored their catch 
with a 7-8 kicker that Ross 
caught with a bone-colored 
Strike King Popping Perch on his 
third cast. Thurston also caught a 
big fish on the Popping Perch 
and added two keepers with a 
green pumpkin V&M J-Bugs 
Texas-rigged on a 4/0 hook with 
a 3/4-ounce weight. 
“We were fishing midlake and 
we just decided this morning 
where we wanted to go,” Ross 
said. “We were running up the 
lake and pulled in there because 
that’s where we had the most 
bites in practice. 
“It was a tough practice because 
there’s not a big population of 
fish in this lake, so we decided 
where the best place was to get 
bites.” 
That spot was a main-lake point 
with reeds and other vegetation. 

Ross, a senior, noted that a late-
season shad spawn was the key 
to his team’s success. 
“It was very surprising because 
the shad normally don’t spawn 
this late in the year,” he said. 
“But we’ve had an unseasonably 
rainy and cooler spring.” 
While the anglers agreed that a 
slow, vulnerable presentation 
was the key to making their frog 
infiltrate the spawning baitfish 
activity, Thurston said their flip-
ping bite was far more random. 

“If you got it in front of their 
face, they’d bite it, but you 
couldn’t put a pattern together in 
the reeds for anything,” the soph-
omore said. “It was just making 
as many casts as you could to 
cover water.” 
Ross agreed: “In practice, one of 
them would be on reeds, one 
would be on water willows, the 
next one would be on the bulk-
head. But today, reeds were 
where we got bit.” 
The winners got their work done 

in short order Sunday. Following 
Ross’ big catch, they had what 
they weighed in in the first 30 mi-
nutes. Despite missing a limit, 
Ross said he and Thurston were 
pleased that their game plan de-
livered what they needed. 
“We knew we were on a better-
than-average size fish whenever 
we would get one to bite,” Ross 
said. “We had a pretty good idea 
that it was going to take a mid- to 
upper-teens bag to win, so we 
knew that if we could just get 

three or four key bites in the boat 
that it would go a long way for 
us.” 
 Cody Gregory and Levi Mullins 
of Bethel University finished 
second with 11-13, and Zeke 
Gossett and Lucas Smith of Jack-
sonville State University were 
third with 10-6. 
2021 Bassmaster College Series 
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science-based expertise as the 
students prepare to take their 
passions and education into real-
world application. 
 During the 2021 WGC-FedEx 
St. Jude Invitational, TruGreen 
and the tournament will host se-
lect scholarship recipients for an 
exclusive, behind-the-scenes 
agronomy experience with the 
TPC Southwind Agronomy 
team. The recipients will have 
the opportunity to engage with 
the experts and witness how the 
team prepares the greens and 
course to ensure optimal con-
dition for world class competi-
tion. 
 “We’re honored to support the 
First Tee College Scholarship 
Program and help play a role in 
building the next generation of 
leaders, including those in scien-
tific careers. We look forward to 
meeting these well deserving 
students in TruGreen’s Backyard 
and over the course of their col-
lege and professional careers, 

seeing the impact these alumni 
will have on our communities,” 
said Cowles. 
  Fans are encouraged to follow 
the WGC-FedEx St. Jude Invita-
tional on Facebook, Twitter, or 
Instagram.  Spectators can re-
view the PGA TOUR’s Health 
and Safety plan for ticketed spec-
tators by visiting 
PGATOUR.com/knowbefore-
yougo. 
 TruGreen is the nation’s leading 
lawn care provider offering 

neighborhoods across the country 
tailored lawn, tree and shrub care 
along with protection against 
mosquitoes and other pests. As a 
company rooted in scientific ex-
pertise with a customer-centered 
approach, TruGreen helps home-
owners achieve an outdoor living 
space that brings them pride. 
There are approximately 260 
TruGreen branches in the United 
States and Canada, plus 38 fran-
chise locations. Visit 
h t tp: / /www.TruGreen.com, 
http://www.facebook.com/TruG-
reen, or the TruGreen app for 
more information. 
  
About PGA TOUR First Tee 
Foundation (“First Tee”) 
 First Tee (www.firstee.org) is a 
501(c)(3) nonprofit youth devel-
opment organization that is sup-
ported by the PGA TOUR. Its 
mission is to impact the lives of 
young people by providing edu-
cational programs that build char-
acter and instill life-enhancing 

values through the game of golf. 
Since its inception in 1997, First 
Tee has expanded to reach more 
than 3.6 million young people 
annually through its chapter net-
work, in schools and at youth 
centers. Headquartered in Ponte 
Vedra Beach, Florida, USA, pro-
grams are delivered in all 50 
United States and select inter-
national locations. President 
George W. Bush serves as Hon-
orary Chair. 
  
About the WGC-FedEx St. Jude 

Invitational 
 The City of Memphis has held a 
PGA TOUR event every year 
since 1958, and 2021 will mark 
Memphis’ third year hosting a 
World Golf Championships 
event. The WGC event annually 
brings the best players in the 
world to Memphis for one of the 
strongest fields of the year. The 
2021 tournament will be played 
August 2-8. Since 1970, Mem-
phis’ PGA TOUR stop has raised 

more than $50 million for the 
tournament’s primary charitable 
beneficiary, St. Jude Children’s 
Research Hospital, helping to en-
sure patients’ families never re-
ceive a bill and can focus solely 
on helping their child. 
  
About PGA TOUR 
By showcasing golf’s greatest 
players, the PGA TOUR en-
gages, inspires and positively im-
pacts our fans, partners and 
communities worldwide. 
 The PGA TOUR, headquartered 
in Ponte Vedra Beach, Florida, 
co-sanctions tournaments on the 
PGA TOUR, PGA TOUR Cham-
pions, Korn Ferry Tour, PGA 
TOUR Latinoamérica, Macken-
zie Tour-PGA TOUR Canada and 
PGA TOUR Series-China. 
Members on the PGA TOUR 
represent the world’s best 
players, hailing from 29 coun-
tries and territories (94 members 
are from outside the United 
States). Worldwide, PGA TOUR 

Texas Team Trail reschedules championship event on Lake Whitney  

tournaments are broadcast to 212 
countries and territories in 23 lan-
guages. Virtually all tournaments 
are organized as non-profit or-
ganizations to maximize chari-
table giving, and to date, 
tournaments across all Tours 
have generated more than $3.2 
billion. 
 Fans can follow the PGA TOUR 
on PGATOUR.COM, the No. 1 
site in golf, on the PGA TOUR 
app  and on social media chan-
nels, including Facebook, Insta-
gram (in English, Spanish and 
Korean), LinkedIn, Twitter , We-
Chat, Weibo, Toutiao and 
Douyin. 
  As part of its mission, the Fed-
eration initiated the World Golf 
Championships in 1999. The 
Asian Tour joined the Inter-
national Federation of PGA Tours 
in November 1999, while the Ca-
nadian Tour and the Tour de las 
Americas joined the Federation 
as associate members in 2000 
and 2007, respectively.  

SPRINGFIELD, Mo. – The 
Texas Team Trail (TXTT) pre-
sented by Bass Pro Shops & 
Cabela’s has rescheduled its 
championship event at Lake 
Whitney for October 23-24. 
Originally slated for June 5-6, 
the event was cancelled due to 

flooding from local storms. 
Registration for event is already 
underway – anglers can secure an 
opportunity to pre-fish Thursday 

and Friday, October 21-22, by 
completing their registration on-
line or via phone prior to 5 p.m. 
on Wednesday, October 20. Ad-
ditionally, all anglers that pre-
register online at 
www.texasteamtrail.com will be 
entered into a drawing for a $100 
Cabela’s gift card. 
The championship event wraps a 
season where anglers fish three 
2021 qualifying, regular-season 
events that guarantee a fully 
rigged, 18-foot boat, motor, 
trailer package as first-place 
prize. The winning anglers at the 

championship tournament will 
walk away with a brand-new 
Ranger Z519 powered by a 
225HP Mercury ProXS, valued 
at $53,044. Additionally, the sec-
ond-place finishers will take 
home a Ranger Z518 with a 
150HP Mercury ProXS, valued 
at $42,995. 
In addition to the payout, the 
event offers anglers an unprece-
dented opportunity in terms of 
sponsor bonuses and television 
coverage. The budget-friendly 
$250 entry fee, plus multiple 
contingency programs and a 
guaranteed, over-100 percent 
payback at every event provides 
tremendous value to the weekend 
angler. 
 The TXTT Team of the Year title 
is also up for grabs at the cham-
pionship event. With points being 
doubled at the final event, many 
anglers are poised to take the 

lead with a strong showing. The 
top team will be awarded custom 
Lucas Oil rings and paid entry 
fees for the 2022 season. 
 
On-site registration began on  
Friday, June 4, from 4-6 p.m. at 

Loafers Bend Day Use Park. At 
least one team member must at-
tend, as boat numbers will be as-
signed during this time. Anglers 
will launch each day at safe light 
from Loafers Bend Day Use Park 
with anglers returning to the park 

The TXTT Team of the Year 
title is also up for grabs at the 
championship event. With 
points being doubled at the 
final event, many anglers are 
poised to take the lead with a 
strong showing. The top team 
will be awarded custom 
Lucas Oil rings and paid 
entry fees for the 2022 sea-
son. 

for the weigh-ins at 3 p.m. each 
day. 
Anglers with questions or anyone 
interested in more details on the 
event are encouraged to visit 
www.texasteamtrail.com or call 
210-281-1752 or 210-788-4143. 

  
 See Juneteenth articles in The Mid-South Tribune’s  

Annual Juneteenth Edition. 
 “Where there is no vision, the people will perish.”

“We were fishing midlake and 
we just decided this morning 
where we wanted to go,” 
Ross said. “We were running 
up the lake and pulled in 
there because that’s where we 
had the most bites in practice. 
“It was a tough practice be-
cause there’s not a big pop-
ulation of fish in this lake, so 
we decided where the best 
place was to get bites.” 
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B.A.S.S., which encompasses the 
Bassmaster tournament leagues, 
events and media platforms, is 
the worldwide authority on bass 
fishing and keeper of the culture 
of the sport, providing cutting 
edge content on bass fishing whe-
never, wherever and however 
bass fishing fans want to use it. 
Headquartered in Birmingham, 
Ala., the 515,000-member organ-
ization’s fully integrated media 
platforms include the industry’s 
leading magazines (Bassmaster 
and B.A.S.S. Times), website 
(Bassmaster.com), TV show, 
radio show, social media pro-
grams and events. For more than 
50 years, B.A.S.S. has been ded-
icated to access, conservation and 
youth fishing. 
 The Bassmaster Tournament 
Trail includes the most presti-
gious events at each level of com-
petition, including the 
Bassmaster Elite Series, Bas-
spro.com Bassmaster Opens 
Series, TNT Fireworks B.A.S.S. 
Nation Series, Carhartt Bass-
master College Series presented 
by Bass Pro Shops, Mossy Oak 
Fishing Bassmaster High School 
Series presented by Academy 
Sports + Outdoors,  among 
others.


